
FEMINIST
FREQUENCY

Annual Report 2016



3

4

6

11

12

14

16

20

26

27

28

Mission Statement

Letter from anita

what we’ve accomplished

crash override

what people are saying

in the news

plans for the future

this year in data

financial information

who we are

acknowledgements

Table of Contents



Media critic Anita Sarkeesian launched Feminist Frequency in 2009 with the goal of bringing femi-

nist theory to a wider audience by way of pop culture. What began with Anita making videos in her 

living room has grown to become an award-winning, internationally recognized nonprofit media or-

ganization. Today, Feminist Frequency produces original programming for the web, media reviews 

and series that engagingly critique pop culture from a feminist perspective, and numerous talks 

given at conferences and universities. Feminist Frequency currently has a following of over three 

quarters of a million people on Twitter and our videos have amassed more than 24 million views on 

YouTube. Anita and Feminist Frequency have been featured in the New York Times, the LA Times, 

WIRED, The Colbert Report, CBS This Morning, Mother Jones, Time, The Guardian and NPR’s All 

Things Considered, to name a few.
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mission statement

MISSION
Feminist Frequency advocates for an inclusive and representative media 

landscape and the eradication of online harassment.

VISION
A media landscape that fosters a just and equitable world for all people.

VALUES 
Justice. Intersectionality. Accessibility. Advocacy. Activism.



Dear Friends,

As Feminist Frequency wraps up an extraordinarily busy 2016, I want to 

thank everyone who helped us achieve some remarkable successes 

this year. From the longtime fans who continued to watch and share 

our videos in our Tropes vs. Women in Video Games series to the 

educators and students who were captivated by the thrilling stories 

we shared in Ordinary Women: Daring to Defy History, FemFreq 

supporters overwhelmed us with their vocal, visible, and generous 

advocacy for our mission.

The videos we create are the foundation of our work as media critics. We truly believe that it’s not 

enough to critique the media we absorb and consume. It is vital that we also produce the kind of 

inclusive media we want to see in the world.  That’s why we brought you our Ordinary Women series 

this year, and why we have plans to expand our original programming in 2017.

This year, I’ve had the opportunity to get out and meet more people who are interested in learning 

about engaged feminist activism. I’ve been honored to accept the Penguin Award from Klara K and 

the Digital Media Award from the Women’s Media Center. I was also hugely gratified to speak about 

press freedom in Stockholm, inclusion in video games in Malmo, and to receive an honorary Ph.D 

from The New School in New York City.

This letter would not be complete without a sober reflection on the current political realities facing 

vulnerable people all over the world. Over the last few months, my team and I have taken a hard look 

at what we do and why, in an effort to shore up our own commitment to fighting for human rights for 

all people. We have made the decision to shift some of Feminist Frequency’s programming focus for 

2017, in the hope that, in some small way, we can continue to inspire and empower others to stand up 

and be counted.  

We’re incredibly excited by the work we’ll be doing in 2017, and we can’t wait to share it with you. From 

our videos to our online media critiques, conference appearances to progressive coalition-building: 

Feminist Frequency continues to grow. We hope that you will join us for the ride.

In solidarity,

Anita Sarkeesian

Executive Director
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letter from anita

https://feministfrequency.com/series/ordinary-women/


Anita’s post-election message was an 

inspiring point of light and welcome 

solace on an otherwise dark day. As they 

say, it is better to light a single candle than 

to curse the darkness. Anita and the rest 

of you at FF have been lighting candles 

and setting bonfires of hope against 

darkness to inspire us all.

– George C.
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what we’ve 
accomplished

“I heard the piece on New Yorker radio on NPR yesterday. I admire you immensely and felt 

compelled to reach out to you to balance out the negativity a bit. I am a feminist and am 

thrilled to know about your blog, your newsletter and your upcoming project. I look forward 

to following your work. My husband is a gamer and a feminist and I plan to share your videos 

with him as well...new discussion topic for us at the dinner table.” – Anne J.

Ordinary Women:
Daring to Defy History
In 2016, Feminist Frequency successfully crowd-

funded Ordinary Women: Daring to Defy History, 

an effort to introduce viewers to five dynamic, 

undersung women in history. Over five remark-

able episodes, this series brought to vivid life 

the incredible stories of Murasaki Shikibu, Ada 

Lovelace, Ching Shih, Emma Goldman, and Ida 

B. Wells. Each episode featured stunning orig-

inal animations and original music. In addition, 

each striking episode has a companion curricula 

set, with ideas for further research, community 

activities, and suggested discussion questions. 
A guest in an Ada Lovelace costume at The Ada Party, Seattle, WA.

Photo credit: Flashing Lights
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Freq Newsletter
With 13 issues under our belt, we couldn’t be happier with the success of Feminist Frequency’s new 

monthly newsletter, FREQ! Featuring interviews with fascinating women in media like Orphan Black’s 

Tatiana Maslany, Halt and Catch Fire’s Kerry Bishé, writer Lindy West, and Franchesca Ramsey of MTV’s 

Decoded, among others, each issue is packed with information that our supporters love.  But it’s not just 

FREQ’s written content that makes the newsletter a must-read; every month we also feature the work 

of cool independent women artists.

“Teaching people about the kinds of issues faced by women, people of color, and other 

marginalized groups is something that this world needs more than ever! I am a social 

studies educator in Miami Florida, and have become a big fan of your “Ordinary Women” 

videos. These videos are a fantastic resource for teachers like myself, who need as many 

ways to connect with our learners as possible.” – Benjamin T.

Programming
This year, we continued to produce the kind of pop culture-focused commentary that our fans cry out 

for! From our video game and film reviews, to the second season of the critically-acclaimed Tropes vs. 

Women in Video Games series, Feminist Frequency is committed to providing timely, thoughtful media 

criticism.
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Appearances
Seattle. Stockholm. Portland. New York. Everywhere we went, Feminist Frequency connected with 

amazing fans, inspiring activists, and exciting industry leaders. 2016 started off with a bang in Seattle, 

where Anita spoke to University of Washington students about masculine and feminine media 

archetypes, and we kept the momentum going through a very busy fall with appearances at GaymerX4, 

GeekGirlCon, and IndieCade. Back in September, we debuted our Ordinary Women: Daring to Defy 

History series to a packed house at XOXO Fest. Before the screening, a lively group gathered at Enso 

Winery to toast the completion of the series and talk to the creators of the episodes. This year, Anita 

also had the opportunity to connect again with our wonderful partners at ReFiG (Refiguring Innovation 

in Games) for their 2016 conference in Montreal.  

Photo credit: Candace Molatore

Photo credit: Julia Retzlaff

“I just wanted to say thank you for your Tropes vs. Women in Video Games series! I’ve been 

passionate about videogames since my early childhood and your videos really help me to 

see certain things about games I’ve loved and still love in a slightly more critical way.” – Dominik
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Honors and Awards
The New School granted Anita an honorary doctorate in 

May, thus adding her name to the ranks of esteemed fig-

ures who are judged to “embody the university’s driving 

principles of academic freedom, tolerance, and creative 

experimentation.” She accepted the honor alongside 

Laverne Cox, Deray McKesson, Diane von Furstenberg, 

David Miliband, and Mercedes Doretti. 

The Women’s Media Center honored Anita with the Digital Media Award this past September at a 

star-studded gala in New York City. The award was granted in recognition of Anita’s commitment to 

“challenge media sexism and to produce innovative storytelling content depicting strong women 

characters. [She] is doing crucial work re-examining and creating today’s media.”

Anita was also invited to Sweden by the women’s business group Klara K to accept the Penguin Award at 

their special “K Day” ceremony. The Penguin Award recognizes individuals who have acted with bravery 

and resilience in the face of opposition, in an effort to motivate and inspire others. “K Day” brings together 

scholars, journalists, and policy-makers for a conversation on equality, courage and inclusive leadership.

live streaming
Those looking for another way to 

connect with Feminist Frequency 

recently got a new opportunity: our 

regular game streaming via Twitch! Every 

week, the FemFreq team and special 

guests gather to play hot new releases, 

provocative indie games, or retro classics, 

Photo credit: Ivan de Silva
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feministfrequency.com
Feminist Frequency unveiled a slick new website in 2016, and among the awesome new features like 

a complete archive of our videos, is our Resources section. Packed with media recommendations, 

Feminism 101 primers, online safety tools, and suggested readings, our website has become a valuable 

resource for Feminist Frequency fans who want to delve a little deeper into pressing issues of the day 

– or just find out more about what the team at FemFreq watches in our time off!

while viewers watch and participate in a lively chat simultaneously.  In November, Feminist Frequency 

hosted a 24-hour livestream fundraiser on Twitch for ExtraLife, an organization that supports children’s 

hospitals across the country. Thanks to a generous and enthusiastic group of viewers who checked in 

throughout the gaming marathon, we raised over 30% more than our goal for UCSF Benioff Children’s 

Hospital in Oakland! 



Feminist Frequency was proud to affirm its role as fiscal sponsor to Crash Override Network in 2016. 

Now in its second year of operation, Crash Override continues to offer free crisis helpline assistance, 

victim advocacy, and online security resources for anyone who is experiencing or concerned about 

online abuse. Crash Override is a grassroots, volunteer-run organization of experts and survivors. They 

are committed  to working with and on behalf of people experiencing harassment; and they leverage 

their considerable knowledge to intervene with tech companies, lawmakers, security experts, and law 

enforcement to eradicate online abuse.

 

Crash Override’s work is sustained by generous donations from individuals, foundations, and companies 

who support its mission to acknowledge its clients’ intersectional axes of identities and provide client-

focused assistance.  Crash maintains the anonymity of the clients that it serves, and offers its services 

to all, regardless of racial, ethnic, religious, or gender identity.

 

Donations and grants are used for the following key purposes:

• Research and training

• Security and privacy tools

• Sensitivity coaching

• External consulting with subject matter experts, particularly in security and counseling

• Administrative costs (website maintenance)

 

Crash Override experts also advise tech companies, governing bodies, and industry leaders on 

matters of policy; Terms of Service and implementation; and third party tools.
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crash override
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What people are saying

If there was ever a person to inspire me to do 

more, to help raise awareness on gender inequality and 

diversity challenges, and who’s helped me see the world 

through somone else’s eyes, it’s Anita Sarkeesian. After

having spent the past few days in her company, watching her 

do her talk, interviewing her on stage and hearing her answer 

any question to the best of her abilities, I’m even more 

impressed by her professionalism, wits and warmth. That 

she’s able to do what she does in the way she does it, 

while being subjected to a never ending onslaught of 

misogyny and harassment, is simply amazing.

– peter lübeck, General
Manager, Game City

Through their critical analysis,

 FemFreq gave us a perspective that 

led to richer roles for our female 

characters, and a more balanced 

composition for our aspirational hero 

characters like Emily Kaldwin.

– Harvey Smith, Creative 
Director, Dishonored 2 

(Arkane Studios)



ANNUAL REPORT 2016 back to table of contents 13

In this era of peak TV, #OscarsSoWhite 
and changing politics, Feminist Frequency’s 

work is more vital and timely than ever. 
These days, creators and artists have an 

important responsibility (and opportunity!) to 
own the entirety of what they are putting out 

into the world, and Anita’s work continues 
to provide a powerful lens through which to 

examine and hone those expressions.

– Christopher C. Rogers, Co-Creator
and Co-Showrunner of AMC’s

Halt and Catch Fire 
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in the news
“Thanks so much for the work that you’re doing and for doing press like this. We need more 

voices like yours!” – Christine 
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We have two key goals for 2017 and beyond. Our hope is that they will provide a framework for organ-

izational stability and growth as Feminist Frequency seeks to expand its national and global impact.

Tropes vs. Women in Video Games
Our signature piece of programming will come to a close in the spring of 2017, after two seasons and 

23 critically acclaimed videos. But there’s still so much to explore in the world of gaming – so we’re 

preparing a future series on queer representations. We can’t wait to turn our critical lens to this vital area 

of study, and look forward to including analysis and commentary from key thinkers, artists, and gamers 

in this new series. 

Curricula & Training Programs
In 2017, we’ll be releasing educational materials to accompany our Tropes vs. Women in Video Games 

series, as well as Ordinary Women: Daring to Defy History. These materials, created under the rigorous 

GOAL 1
Continue to produce large-scale online video series that raise the public consciousness about inclusive 

media. We will produce original content of high production value with the goal of teaching viewers how 

to critically engage with the media. To enhance our impact on audiences, we also plan to create and 

distribute educational tools and resources, including curricula linked to each major web series.
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plans for the future



supervision of university educators, are meant to be used by independent scholars, and by students 

from middle school through college. We’ll also be spending time this year strategizing an exciting 

and innovative training program for college-aged youth, which will teach participants how to conduct 

feminist critical media analysis, recognize social injustices, and take action in their everyday lives. 

In-Depth Feminist Criticism
In 2017, we’ll be ramping up our video production, delivering more in-depth media criticism on a variety of 

culturally and socially relevant topics. We’ll also be transforming the format and timing of our perennially-

popular game reviews. The world of games media is changing rapidly, and it’s becoming increasingly 

apparent that while those reviews definitely still have their place, sometimes the best, most insightful 

writing about a game happens in the days and weeks after its release. Therefore, we’re freeing ourselves 

up to respond to new releases in whatever way seems best for each individual game, producing reviews 

when appropriate, but also shifting into longer written pieces when we want to dig more deeply into a 

specific facet of a game. Finally, we’re very excited to have a wider range of voices represented now at 

Feminist Frequency, and once a month, we’ll be handing the mic to each member of the team for their 

written commentary on other types of media (movies, TV, podcasts, and more), as well as politics.

Streaming
The response to our weekly live streams on Twitch has been wonderful, and we plan to continue 

offering viewers the opportunity to play along as the FemFreq team and special guests gather to try 

out new AAA game releases, old favorites, and cool indie offerings.

FREQ newsletter
Each month, we’ll continue to offer our supporters a captivating peek into the work and mind of a 

dynamic woman in media or activism, like media critic Franchescha Ramsey or reproductive rights 

activist Renee Bracey Sherman. Allowing them to share their thoughts and stories, alongside  the 

vibrant work of women artists, gives us an opportunity to amplify the voices of more women making 

a difference in the world.

Women in Film
Our next big project will tackle women’s representations in Hollywood cinema, from the silent era to the 

modern day. This will be a challenging and wide-ranging project, and we’re thrilled to be branching out 

into new avenues and new media.  The format of this offering will look a little different than the traditional 

web series you’ve come to expect from us, and we’ll be sharing more news as 2017 gets under way. 
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Speak Up & Stay Safe(r)
The continued maintenance and updating of this online safety guide we provide will remain one 

of our top priorities. This guide, developed in cooperation with Jaclyn Friedman and Renee Bracey 

Sherman, is an integral component of our dedication to assist anyone who is under attack, or fears 

targeting for speaking their mind online. Although the tools we provide are appropriate for anyone, 

they are especially designed for women, people of color, trans and genderqueer people, and 

everyone else whose existing oppressions are made worse by digital violence. It details best security 

practices for social media, email, online gaming, website platforms, and ensuring privacy of personal 

information online, as well as the documentation and reporting of harassment, and caring for yourself 

emotionally during an online attack.

Crash Override
Feminist Frequency remains committed to its partnership with, and fiscal sponsorship of, Crash Over-

ride Network.  Their multi-pronged approach involves working with individuals, tech partners, law 

enforcement agencies, and legislatures to combat the following issues:

• Non-consensual intimate images (sometimes known as revenge porn)

• Hacking and online security

• Stalking and surveillance

• Doxing (circulation of private information)

• Swatting (endangering people by using false police reports)

• Impersonation

• Threats and harassment

• Mob-based harassment

• Online hate groups

GOAL 2
We will support and advise on efforts to increase digital safety and eradicate online abuse, and 

continue efforts to consult with social media companies and publicly advocate for an end to online 

harassment.
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As a fellow female gamer, thank 

you so much for standing up to the 

deep misogyny in pop culture and for 

representing us... Please keep doing what 

you’re doing because you’re making a 

difference in my life and I’m sure so 

many other girls’ lives too.

– Jessica s
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this year in data

WATCH TIME PER DEVICE

DESKTOP

56%

MOBILE

29%

TABLET

7.7%

OTHER

0.4%

GAME
CONSOLE

4%

TV

2.8%

AUDIENCE
AGE

25-34 YEARS OLD
46%

13-17 YEARS OLD
3.9%

18-24 YEARS OLD
30%

35-44 YEARS OLD
13%

45-54 YEARS OLD
3.9%

55-64 YEARS OLD
1.1%

65+ YEARS OLD
1.6% 17,025,930

minutes spent
watching videos

4,704,659
YOUTUBE
VIEWS

To visualize just how many minutes that 
is, consider the equivalent: 30 weeks or 

11,179 days of non-stop watching

TOP 5 MOST WATCHED VIDEOS OF 2016
1  Strategic Butt Coverings - Tropes vs Women in Video Games

2  Lingerie is Not Armor - Tropes vs Women in Video Games

3  Are Women Too Hard to Animate - Tropes vs Women in Video Games

4  Body Language & the Male Gaze - Tropes vs Women in Video Games

5  All the Slender Ladies - Tropes vs Women in Video Games
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7,634

3,633

2,140

48

14,742

5,862

2,093
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9,870

3,892

1,122

74

8,340

3,781

1,199

49

7,049

1,864

1,052

54

11,700

6,414

1,173

96

11,474

5,767

1,211

92

FAVORITES

REPLIES

RETWEETS

TWEETS

Note: Data is presented on a logarithmic scale to preserve detail.

FAVORITES, RETWEETS & REPLIES: JAN 2016 - DEC 2016

GAIN: 181,631JAN 2016: 525,000 FOLLOWERS
JAN 2017: 706,631 FOLLOWERS
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TOP 5 TWEETS OF 2016
1

3

5

4
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CANADA 7,360

uk 7,062
germany 4,654

australia 4,753

us 44,870

OUR AUDIENCE IS LOCATED 
AROUND THE WORLD:

14,943 NEW IN 2016103,244 FANS

DEMOGRAPHIC 
BREAKDOWN

25-34 YEARS OLD
46%

13-17 YEARS OLD
0.8%

18-24 YEARS OLD
21.6%

35-44 YEARS OLD
19%

45-54 YEARS OLD
7%

55-64 YEARS OLD
2.6%

65+ YEARS OLD
2.9%

TOTAL VIEWS
ON FACEBOOK

797,613 Views

ORGANIC PARTIAL
584k

ORGANIC
FULL VIEWS

214k
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TOP 5 FACEBOOK POSTS BY REACTIONS
1

3

2

4

5

21,978,804 Impressions

11,400,146 Users Reached  
            (uniques)

315,417 Link Clicks

535 Posts (+454% from last year)
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I am a high school teacher in British Columbia 

and I am currently teaching a class about game 

design. I wanted you to know that I will be sharing 

your “Tropes vs Women” in my class as part of the 

social implications of gaming. I hope to expand the 

students’ perspective of current games. My dream

is to have some of these students move forward 

in the game design career path and use this 

perspective to bring about some change

in the game industry.

– konrad



Thanks to the generosity and sustaining vision of individual donors and corporate partners, Feminist 

Frequency has ended each year of its existence with healthy financial resources, while still producing 

high-quality, regular programming like our video game reviews, Tropes Vs. Women in Video Games 

web series, and online media critiques. In 2016, our solid financial footing allowed the leadership of 

the organization, with the backing of the Feminist Frequency Board of Directors, to finally undertake 

some major new programming and educational initiatives, like Ordinary Women: Daring to Defy 

History. This peek into the lives and work of five dynamic women in history was a broad undertaking 

that marshalled the creative talents of a team of animators, researchers, and writers, and we are 

truly excited by the way it has allowed Feminist Frequency to extend its global reach and expand its 

educational and cultural mission. Our profound thanks to the donors whose support endows us with 

the resources to dream big and accomplish much – in particular those donors who responded in 

force to our first ever strategic year-end appeal at the end of 2016!
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financial information

OPENING BALANCE $457,224.84

REVENUE
Corporate Donations $100,000.00

Women In History Campaign $187,706.17

Individual Donations $112,264.89

Crash Override Fiscal Sponsorship $3,500.00

Merchandise Sales $2,942.68

Total revenue $406,413.74

EXPENDITURES
Programming Costs $296,711.58

Administrative Costs $133,536.79

Fundraising Costs $90,235.92

Total expenditures $520,484.29

MISCELLANEOUS ADJUSTMENTS
(non-cash assets) $566.71

ENDING BALANCE $343,721.00

CASH FLOW REPORT
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who we are
STAFF:
Anita Sarkeesian
Executive Director

Carolyn Petit
Managing Editor

Ebony Aster 
Operations Director

Ashley Fellows 
Giving Officer
   
Rachelle Abellar   
Design Coordinator

BOARD:
Anita Sarkeesian
President

Dr. Jennifer Jenson
Treasurer

Felix Kramer
Secretary

Maile Martinez
Officer



We are tremendously grateful to all the individuals whose generosity makes it possible for us to keep 

doing our award-winning work in 2016. Support from our donors, backers, and monthly sustainers 

enables us to continue working toward our vision of an equitable and inclusive media landscape that 

inspires empathy and respect for people of all genders. Our thanks also go to the many folks who 

wrote in to share their views with us, and allowed us to reproduce their words here.

We would also like to acknowledge the creativity, diligence, and expertise of contributors like 

Elisabeth Aultman, Ryan O’Donnell, Sarah Gulde, Julia Retzlaff, Jeremy Jayne, and Laura Hudson. 

Thank you for being part of the FemFreq team!

We also want to send a big thank you to all of our supporters who repost, retweet, and

share our work with your friends, families and extended networks.

None of this would be possible without you!

Thank you from the entire Feminist Frequency Team.
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acknowledgements



I feel like I owe so much of my 

development as a feminist to Anita and her 

videos. If it wasn’t for channels like this, I 

wouldn’t have the vocabulary to express 

what I think on issues like gender equality 

and representation. Thank you so much

for helping me build a voice!

– alondra
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